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Public Education and Outreach

e Our goal is to increase awareness of OEMS through the
distribution of public information, and to provide clear and
concise messages about its programs to key stakeholder
groups.

— EMS Agencies and providers

— Local governments

— EMS organizations (VAGEMSA,VAVRS, etc.)

— Regional EMS Councils

— Fire services (Department of Fire Programs,VSFA, etc.)
— Governor’s EMS Advisory Board

— Trauma centers, ERs, emergency nurses and physicians
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VDH Office of Risk Communication and

Education

e The OEMS Public Relations (PR) Coordinator is part of the
VDH Office of Risk Communication and Education (ORCE)

— The OEMS PR Coordinator holds a dual role, representing the OEMS
and ORCE team.

— The ORCE team, comprised of seven Public Information Officers
(P1Os), works together to provide updates in each of the PIOs
respective health regions/offices, pertaining to upcoming events,
projects, etc. We regularly collaborate on VDH projects and team
assignments, including the commissioner’s email, Twitter, VDH in the
News, Media Alerts, etc.

— In times of crisis we all work together, on behalf of VDH, to respond to
public health emergencies (i.e.Virginia Tech shooting, HIN1) and to
provide PR support at the Virginia Department of Emergency
Management’s Joint Information Center (JIC).

e The OEMS Public Relations Assistant’s primary job duties fall
within the OEMS. However, this role also assists with ORCE

as needed. ﬁrginia@ VD Hi
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OEMS Program Support
e The Public Relations team supports OEMS programs by:

— ldentifying divisions that need promotional assistance and designing
program fliers, handouts, brochures, etc.

— Creating a strategic marketing plan based upon identified priorities
from the State EMS Plan.

— Implementing a plan through a variety of outreach methods and
researching new ways of reaching our target market.

— Working with key stakeholder groups to promote joint programs and
projects.

— Managing the OEMS general email box and responding to program-
related inquiries from the public.

— Assisting with the coordination of program surveys via Survey Monkey.

— Scheduling attendance at local conferences (i.e.VAVRS, Virginia Fire
Chiefs, etc. ) to help promote OEMS.

— Providing giveaway items to local organizations seeking EMS-related
fliers or promotional materials.
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Outreach Methods

* We work closely with the division E=—— S
managers to support and promote TN ik A
events and programs to our key
stakeholder groups.VVe do this by
utilizing several methods:

— OEMS website
— Social media (Facebook, Twitter,

YOUTU be) - — :::;\:;Irlwkwmemrue larriott in Norfolk, Va. We're offerin ‘<”
— Electronic newsletter The Virginial EMS Symiposium e e e

— Listserv e-blasts

— Regional EMS Councils
— Media relations

— Promotional mailings
— Event advertising

— Submitting articles to EMS/Fire Trade
Publications

— Designing and producing printed
promotional items

— Submit stories to Commissioner’s Virelni
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Marketing Campaigns

* The Public Relations team creates,
implements and manages new campaigns
for the office.We do this by creating and
disseminating promotional materials with
a clear, concise and unified message.
Past campaigns include:

I AM..a battalion chief.

| AM..an advocate for health and
safety in EMS.

1 AM..Jennie Collins, the 2011
Governor’s EMS Award winner
for Excellence.

I AM..an assistant dean at Northern Virginia _
Community College. o

| AM...dedicated to training and mentorirJE .

— “l Am” campaign to promote Regional
an d G Ove rn O r’s E M S Awa rd S I Aﬁsj::ier;ir the 2011 Governo 7 ;

EMS Award winner for Outstal
ing Pre-Hospital Educator.

— Christopher Reeve recruitment
ARE YOU THE K
cam Paign GOVERNOR’S EMS Aw?

The Northern Virginia EMS Council is acce
The regional award deadline is Frig

Future campaigns might include: il el s
“Jennie Collins and Holly Frost are from the Norr
— Public education campaign on illness 1@ T

and injury prevention

— EMS education campaign (the EMS
System or proper uses for 91 1)

— EMS for Children
— Recruitment and retention Virginia@
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EMS Events

* We work closely with OEMS program managers to promote
OEMS events, in addition to the Symposium.

* We also work to promote national EMS events and days of
recognition
— EMS Week inVirginia/National EMS Week
— National EMS for Children Day
— Fire and EMS Memorial Week
— National EMS Memorial Service
— National EMS Memorial Bike Ride
— National Volunteer Week
— National Trauma Month (Head Injury Prevention Month)
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.
Virginia EMS Symposium

* Provide management support and event coordination to
Symposium committees.

* Promote the Symposium to the EMS community through social
media, e-blasts, advertising, local partners, stakeholders, etc.
e Provide event planning functions:
— Coordinate sponsor promotion/solicitation via sponsorship packet

— Produce printed materials (catalog, on-site guide, promotional mailer,
fliers, etc.)

— Coordinate event advertising

— Create event press release

— Field media inquiries

— Manage Symposium website

— Coordinate event giveaways and promotional items
— Manage onsite signage

— Organize registration packets and name badges

— Manage on-site events: Flu shots, casino Monte Carlo,
dance night, Governor’s EMS Awards ﬁrginia@ VDH:

DEPARTMENT
OFFCE O - EAERGENCY NEDCAL EPVCES OF HEALTH




e
Governor’'s EMS Awards

————

e Manage all aspects of the W) |
Governor’s EMS Awards program.
* Assist with the marketing and e e

promotion of the Regional EMS
Council Awards. s

 Work closely with the Council’s to Hurt/ el
ensure that the best nominees are =
presented to the selection
committee.

* Organize Governor’s EMS Awards
nomination committee meetings.

* Work with the Governor's Office
to formally recognize the winners
with a signed certificate from the
Governor and an engraved award.

* Promote regional and state level
winners to local media through
press releases.
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Media Relations

e Manage all aspects of media
relations

— Outreach to media to promote
programs, events, public health
emergencies, etc.

— Field and facilitate media calls related
to EMS/VDH issues.

— Work as a VDH representative in the
Joint Information Center during crisis
response or disaster situations.

— Track media mentions of OEMS/EMS-

related topics and submit toVDH in
the News.

— Submit Media Alerts when OEMS staff
has been quoted or worked with the
media.

— Work with ORCE team to create
media training segments to be posted o
on TRAIN Virginia website. mgl@ VD H:ze
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Meet the PR Team

Marian Hunter
Public Relations Coordinator
Marian.Hunter@yvdh.virginia.gov

804-888-91 16

Tristen Graves

Public Relations Assistant

Tristen.Graves@vdh.virginia.gov
804-888-9115
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