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Campaign Milestones 
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Media Event 
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Paid Campaign 
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May 8 
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Announcement 
to Media 

(Earned Media) 



How to Use 
This Guide 

This communications activation guide supports the VDH Office of 
Family Health Services (OFHS) and the Department of Behavioral 
Health initiatives to bring awareness of maternal mental health and 
provide resources to those who may be suffering with perinatal or 
postpartum depression, as well as those who care for and support 
them. 

Included in this guide are communications materials to use as you 
in your own initiatives in our shared vision of spreading the 
awareness of maternal mental health and letting Virginians know 
how to get the help they need. 

This playbook features the creative assets in English and Spanish 
that are included in a digital toolkit that is available at: 

vdh.virginia.gov/beyond-the-blues 

Thank you for your support. 

https://vdh.virginia.gov/beyond-the-blues


Creative Campaign 
Executive Summary 



Legislative 
Mandate 

HB2446 

In 2025, the Virginia General Assembly took decisive, 
compassionate action to address a silent and often invisible 
crisis: perinatal and postpartum depression. 

Through the passage of the Postpartum Depression Education 
Act (HB2446), the Commonwealth charged the Virginia 
Department of Health and the Department of Behavioral 
Health and Developmental Services with developing a public 
awareness campaign that reduces stigma, increase 
recognition of symptoms, and connect families to timely, 
life-saving resources and support. An online resource hub 
will also be part of the deliverables. 



Beyond the Blues 
Awareness Campaign 

Launch Date: May 8 

The Virginia Department of Health and the Department of Behavioral 
Health and Developmental Services, led the creation of  the Beyond the 
Blues public awareness campaign. The campaign was developed from a 
mixed-method research approach that aligned community lived 
experience, clinical realities, statewide data, and community resources 
into a campaign-ready roadmap to increase awareness, reduce stigma, and 
improve access to care. 

Our learnings made way for a comprehensive and integrated awareness 
campaign using paid media, earned media, community activation events, 
and a creative toolkit to provide messaging and asset support to local 
health districts and support groups across the state. 

This approach will maximize impact and support our goals of raising 
awareness of maternal mental health, reducing stigma, and promoting 
early treatment and access to support. By shifting how maternal mental 
health is understood and discussed, the campaign will enable earlier 
recognition and earlier support, leading to better outcomes for parents 
and families across Virginia. It will advance health equity, save lives, and 
fulfill the intent of HB2446 with compassion and impact. 



For years, the blue dot has existed as a symbol for postpartum 
depression, aspiring to the ubiquity of breast cancer's pink ribbon but 
often lacking a pulse. When we set out to build this campaign for the 
Virginia Department of Health, we wanted to use the blue dot, but give 
it a soul. We began by listening, bringing survivors, clinicians, and 
community leaders in for individual interviews and ultimately a full-day 
workshop of radical honesty. They gave us three words—Validation, 
Help, Hope—that became the filter for every piece we created and 
decision we made. It meant bypassing advertising "polish" and 
committing to a process that was, at times, uncomfortably real. 

That commitment to integrity turned our production into an ecosystem 
of lived experience. We didn't seek out actors, and we rejected the 
shortcuts of AI. We instead cast real families and worked with a 
mother-led creative and production team who all understood the weight 
of the stories we were telling. Even the music—a minimal track by Dear 
Nora that is simultaneously haunting and hopeful—was chosen because 
it felt like a chorus of women’s voices reaching across generations. More 
than a campaign, we wanted to give voice and beauty to the raw, 
spiritual, and vulnerable reality of motherhood, proving that a symbol 
can becomes a lifeline when it feels honest and human. 

 Intentionality: 
Beyond the 

Blue Dot 



Maternal mental health struggles exist beyond the baby blues. 
And with the right help, people who are suffering can move 
beyond these deeper blues, too. 

Beyond The Blues reframes maternal mental health struggles as 
something that exists on a spectrum — before pregnancy, 
during it, after it. These experiences can be hard to name and 
easy to dismiss. 

In our creative approach, warmer colors convey hope, support, 
and empowerment, reinforcing the positive and encouraging 
tone of the campaign. 

We want every person who sees this campaign to know: you 
don't have to understand it or fix it yourself. You just have to 
tell someone. There are people who have heard it all before 
and know exactly what to do. They can help you find a path 
that works for you. Color can come back. 

There’s a lot of life Beyond The Blues. 

Campaign 
Platform 



Campaign Toolkit 



Posters 

Specs: 8.5x11 

English & Spanish 



Flyers 

Specs: 8.5x11, available in color and black and white 

“Symptom Checker” English 



Flyers 

Specs: 8.5x11, available in color and black and white 

“Symptom Checker”: Spanish 



Flyers 

Specs: 8.5x11, available in color and black and white 

“Checklist”: English 



Flyers 

Specs: 8.5x11, available in color and black and white 

“Checklist”: Spanish 



Flyers 

Specs: 8.5x11, available in color and black and white 

 “What to Say”: English 



Flyers 

Specs: 8.5x11, available in color and black and white 

 “What to Say”: Spanish 



Social Share 
Best Practices 

Guide 

Downloadable Guide 



Social 
Sharables 

Carousel 

Specs: 1200 x 628 

“Symptom Checker”: 
  English 

Caption: If someone you know is suffering, they 
can’t push through alone. Learn how to offer 
support or help them find help. 
vdh.virginia.gov/BeyondTheBlues 

https://vdh.virginia.gov/BeyondTheBlues


Social 
Sharables 

Carousel 

Specs: 1200 x 628 

“Symptom Checker”: 
  Spanish 

Caption: Si alguien que conoces está pasando por 
un mal momento y no puede superarlo 
sola, aprende cómo apoyarla o ayúdale a buscar 
apoyo. 
vdh.virginia.gov/BeyondTheBlues 

https://vdh.virginia.gov/BeyondTheBlues


Social 
Sharables 

Carousel 

Specs: 1200 x 628 

“Checklist”
  English 

Caption: For anyone navigating maternal mental health 
— or supporting someone who is. Swipe through to see 
what getting 
help actually looks like. It's more possible than you 
think. Beyond the Blues. 
vdh.virginia.gov/beyond-the-blues 

https://vdh.virginia.gov/beyond-the-blues


Social 
Sharables 

Carousel 

Specs: 1200 x 628 

“Checklist”
  Spanish 

Caption: Para cualquiera que esté pasando por 
problemas de salud mental materna, o que 
esté apoyando a alguien que los esté pasando, 
desliza la pantalla para ver cómo 
pedir ayuda. ¡Es más fácil de lo que crees! 
vdh.virginia.gov/BeyondTheBlues 

https://vdh.virginia.gov/BeyondTheBlues


Social 
Sharables 

Carousel 

Specs: 1200 x 628 

“What to Say”
  English 

Caption: From fertility to pregnancy to loss, if a 
person in your life is struggling — don’t wait for 
the perfect words. Don’t 
feel awkward. Just send a text. Maternal mental 
health struggles CAN improve, and you can 
help them get help. 
https://www.vdh.virginia.gov/beyond-the-blues 

https://www.vdh.virginia.gov/beyond-the-blues


Social 
Sharables 

Carousel 

Specs: 1200 x 628 

“What to Say”
  Spanish 

Caption: Ya se trate de problemas de fertilidad, embarazo o 
pérdida, si alguien cercano
está pasando por un mal momento, no esperes a encontrar las 
palabras 
perfectas. Simplemente envíale un mensaje. Los problemas de salud 
mental 
relacionados con la maternidad pueden mejorar, y tú puedes 
ayudar. 
https://www.vdh.virginia.gov/beyond-the-blues 



Email Blast 

Subject Line: Is it more than just the baby blues? 
Specs: 700 width max 



Earned Media Tools 



Key 
Messages 

Guide 

Best used for: press releases, talking points, 
speech writing, email communications 

Downloadable Guide 



Activation in a Box: 
Blue Dot Message Wall 



Activation 
Summary 

From Awareness to Action 

The activation and earned media efforts extend the Beyond the Blues campaign 
beyond paid media and into trusted community spaces where parents and their 
support networks already seek connection, information, and support. 

Rooted in authentic storytelling and trusted voices, the Blue Dot Message Wall 
creates a visible, welcoming moment for Virginians to engage with maternal 
mental health through messages of encouragement, lived experiences, and 
practical tools for recognizing when support may be needed. 

The Richmond Public Library launch will serve as the first community 
activation and earned media moment, generating local and regional visibility 
while sparking meaningful conversations across communities. From there, 
digital and physical activation kits will help local health departments, libraries, 
and community partners replicate the experience statewide. 

Together, these efforts make the campaign more personal, accessible, and 
scalable across Virginia. 



Blue Dot 
Message 

Wall 

A Community Message & Support Experience 

Goal 
The goal is to create a visible, welcoming community moment that helps parents feel seen and gives 
supporters simple ways to respond. 

Audience 
● Primary: Pregnant and postpartum parents across Virginia 
● Secondary: Partners, family members, and support networks 
● Messengers: Healthcare providers, community organizations, and trusted local voices 

The Idea 
This approach centers on the Blue Dot Message Wall as a community activation anchor, bringing together 
real stories from Virginia parents, visible messages of support, and simple tools that help people understand 
what maternal mental health can look like and how to support someone who may be struggling. 

Earned Media Opportunity 
This activation creates a strong visual and community-driven moment that can be shared through local and 
regional media, highlighting real stories and community participation. 

Reference: Activation Poster Kits available. “Beyond the Blues Local Media & Partner Outreach 
Materials” 
Uses: downloadable templates for a press release, media advisory, and newsletter/email blurb. 



How It 
Comes 

to Life 

What It Looks Like 
A one-day kickoff activation hosted in a high-traffic, accessible community location (such as a 
library, clinic, or community center), featuring a branded message wall, integrated story elements, 
and a small action station with take-home tools. This activation is meant to be approachable and 
interactive, and have the feeling of a has the feeling of a visible pop-up community experience 
rather than a large public event. 

Core Elements 
● Message Wall: A large, branded 5 X 5 poster where community members can leave notes of 

encouragement and support for new parents. 
● Real Stories: Short, printed quotes from Virginia parents integrated into the wall to reflect 

lived experiences. 
● Action Station: A small, staffed or self-guided table with simple prompts and scripts that 

show people how to check in on a parent or offer support 

Earned Media Opportunity 
A visual, community-driven activation that can be pitched to local and regional media, highlighting 
real stories and community participation. 

Reference: Activation Poster Kits available. “Beyond the Blues Local Media & Partner Outreach 
Materials” 
Uses: downloadable templates for a press release, media advisory, and newsletter/email blurb. 



What 
People 

Experience 

At the center of this activation is a simple, guided experience 
designed to help people move from awareness to action and 
leave with both a sense of connection and a clear next step. 

At the Activation 
● Hear or see real stories from Virginia parents that reflect a range of postpartum experiences 
● Contribute a message of encouragement to someone who may be struggling 
● Learn simple, practical ways to check in and support a parent 
● Take an immediate action (send a text, start a conversation, or share a resource) 

Takeaway Materials 
● Toolkit Flyers 
● Use QR code linking directly to VDH resources and support services 

Trusted Voices 
● Presence of healthcare providers or community partners to guide conversations 
● Opportunities for informal, one-on-one support and questions 



Designed for 
Scalability 

Beyond a Single Event 
This activation begins with a flagship community event and is designed to be replicated across 
Virginia through local partners. 

Toolkit Approach 
A simple, ready-to-use “activation in a box” toolkit allows local partners to replicate the experience 
in their own communities. Each toolkit is designed to be easy to implement using simple, low-cost 
materials and can be set up by partners in under an hour. 

Where It Can Live 
Local partners can host this activation in trusted, high-traffic community spaces, including: 
● Local health departments 
● Clinics and hospitals 
● Libraries and community centers 
● Parent groups and community organizations 

Long-Term Impact 
By embedding the activation in trusted community spaces, the campaign can continue to reach 
parents and their support networks over time—reinforcing messages and encouraging ongoing 
support behaviors. 

Reference: Activation Poster Kits available. “Beyond the Blues Local Media & Partner Outreach 
Materials” 
Uses: downloadable templates for a press release, media advisory, and newsletter/email blurb. 



Thank you. 

vdh.virginia.gov/beyond-the-blues 

https://vdh.virginia.gov/beyond-the-blues
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